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• Comprehensive management of information 
about science and research potential

• Over 50  member Universities
• Community managed
• 15 years of experience
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Support in the grant acquisition 
process



Key Steps

Funding Calls Recommendation

Chance Assessment

Guides and Archival Applications Knowledge Base

Mentoring

Internal Acceptance Workflow

Application preparations
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Enabling cooperation with 
business and academia partners
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Identification of potential

• Various stages of readiness
• Ready-made services already implemented, patents
• ready-made software, etc.
• Experts and teams
• Services in the conceptual phase 
• Ideas and inspirations

• Sources of knowledge
• Analysis of services and work implemented to date (data from Omega-

PSIR and ERP)
• Submission Forms for researchers
• Automatic suggestion of interesting topics using A.I. (based on the 

accumulated output in Omega-PSIR, including full texts) 
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Research equipm
ent









Experts
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Research Teams



Inspiration from
 previous w

orks
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ited content
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Presentation of the Offer

• Complete merit description
• Photos or other multimedia
• Person responsible
• Contact form / Call for action
• Previous projects involving the same service (references)
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Offer dissemination 

• Within Omega-PSIR/CRIS
• Within the university's homepage
• At Partners CRIS?

• Email marketing / sales process
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Partner Search



Browsing 

• Search engine
• “Store shelf” ->  landing page designed for business audience
• Chatbot/AI Assistant
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Search engine

• Does the business know what to ask?
• How to categorize services from different disciplines? 
• What filters to use?
• What to do if a specific service has not yet been defined?
• Uncomfortable search (many types and tabs)
• Keywords do not always have to match (scientific vs. business 

language)











• Leads dialogue
• Understands business and scientific jargon
• Can clarify
• Can search through the current offer or previously 
provided services to find something that best suits your 
needs
• If nothing can be found, they will make something up 

according to the Polish principle of “you will be satisfied” ;) 

AI Assistant 



Big Picture
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ERP

CRM

Offer, implementations, Partners
(in CRIS terms)

Customers and deals in financial terms

Price lists, sales process and cutomer
 relationship  management

Email 
marketing
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Reporting

• Internal Reporting
• National Reporting



Thank You
jakub.koperwas@pw.edu.pl

j.koperwas@sages.com.pl
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